
Cloudxs  

1 | P a g e  
 

 

Website Design Considerations 

There are two ways to design a website. The easy way and the hard way. 

You could spend an age building your own website.  Trying to understand the basics of design, pages, sub-pages, menu’s, content, 
navigation, browser restrictions and graphics and where necessary, perhaps even a fair amount of coding. Of course, when it goes live, 

and the site is a mess and the mobile site is simply  incomprehensible not to mention that you do not figure on Google Search engines 
(SEO) then you can use the easy way. Hire someone to do it for you. Having consultations and working with someone to build your online 
presence is, in the long run a lot easier and ultimately cheaper in terms of wasted time and effort which could be devoted more usefully to 

customer generation and retention. Whether you decide to DIY, or have it done, big budget or small, you need to pay attention to key 
design considerations. 

It is extremely easy to design a website that fits your vision: A vision seen in your mind’s eye. But is this what your customers want?  The 

answer is probably not.  However, you want to have your products featured, services placed prominently, and other information for all to 
see. Design is key to this process and believe me once you build a website without design considerations you will be endlessly tinkering 
with the site and lose all clarity and ultimately, customers. 

Never fall into the trap of designing your website for you and not the people that really matter – your customers. 

Website Design Considerations 

1. User Experience. 

Often abbreviated to UX,  user experience is about the type of experience your customers and perspective customers have on your site. 
Your website is your online brand ambassador, so you need to make sure it represents you in a good light. Many sites including web 

designers’ sites are full of unnecessary clutter from volumes of text to large graphics that simply do not tell a story. So, you leave and find 
a developer that does not have unnecessary clutter where you can find all the information you require and quickly.   

When designing a website, it is all too easy to get caught up in what you want to see on the site and forget about the people actually using  
it. 
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A good website should ideally site on one page with limited scrolling (limited vertical scrolling is fine but horizontal scrolling is a real pain 
for the user) and have all the key information readily available for customer appraisal.  This is so important for a mobile site where screen 
space for display purposes is limited. You need to try an avoid your customers unnecessarily scrolling down volumes of text and graphics. 

How do you create a better user experience? 

Clean flow and layout.  

Make sure it is easy for people to understand and navigate, allowing for the experience to be interactive and simple. At the end of the day 
no one wants to spend and age looking for your contact details. Websites should be intuitive and not counterintuitive.  

Consider where you want users to look and what info will interest them. Put those in the areas that matter, so there’s easy navigation and 

flow. 

Reduce the clutter.  

When you have many graphics and text or too much information on the page, it gets confusing for the customer. Not only where to click 
and where to find things, but also who you are and what you do. You need to have it all clean, clear, and very concise.   

A little negative space ie no visuals can go a long way. It makes the eye look at what you want them to without distractions, focuses on 

the key aspects of your story and will go a long way to avoid customer fatigue and frustration. 

Using bullet points, different headings, and short paragraphs also helps because people tend to skip more than read.  People do speed 
read; they look for key words and focus on those key words. Therefore, you should always use key words carefully and sparingly and have 
your “call to actions” based around those parts of the site.  No one wants to find the key words and information only to have to manually 

navigate to other pages.  Use a link in your key words so when pressed it takes the customer straight to the page they are looking for.   
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There is absolutely no point for example, having your business terms and conditions, privacy policy or personal data policy taking up whole 
pages.  The more pages you have then, as a rule the longer it takes to load the site.  Consider having a “Documents” page where they are 
listed along with a pdf viewer installed.  Having several documents in pdf format saves means they can be amended quickly, be available 

across the site, easy to load, view and print and do not clutter the site. 

Change the wording.  

Do not use unnecessary language or complex wording. Use phrases that anyone can understand and do not force your customer to think 
in order to find anything. For example, rather than using “Employment Recruitment,” use “Jobs” or similar simple phrasing. 

Mobile Friendly.  

No one will stay on your site if it is not compatible with their device. We have all been there when a site does not work on your tablet or 
cell phone and you hate every minute of it. People will just leave which is the last thing you want. In this modern online world, being mobile 
friendly should be considered standard and most certainly not an “add on”. 

Be appealing.  

There are so many websites out there that use clashing colours. It does nothing for the user experience except give them a headache. 

Keep it simple and think about using a couple of colours which are easy on the eye or a few shades of the same colour strategically used: 
This will make all the difference. This is where a graphic designer can be your best friend in the website design process. 

But above ALL, always try and harmonise your site with your branding. Colour co-ordination to your brand whether it be stationary, 

business cards, bags, invoicing to logo’s and trademarks IS absolutely key. 
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2. Consider the customers. 

Always ask the question, why are you building this website?  And the answer in the commercial world is to drive customer contact and 
sales generation and of course, to promote your brand as a brand leader.   The key here is that a website is to communicate who you are 

and what you can do for clients and prospects. You change your product or services for your buyers’ needs, why shouldn’t you do the same 
for your website? 

Know who your customers / potential customers are.  What are your current customer demographics and who do you want to target in the 
future?  You need to sell your solution(s) / product(s) as the only solution(s) the customer wants to the exception of everyone else. In this 

online world people are highly visual and are influenced by what they see and you need to “hook” the customer within the first few minutes 
of looking at your site: If they are interested then they will view your products and services.  Identify your demographics carefully especially 

if your site is combined with a Facebook page(s). Defining target demographics is absolutely key here.  Are they millennials, which are 
more tech savvy, or an older generation that wants more personal contact? Basically, when you are designing your website, keep in mind 
what will matter to the target audience. Think about how they will find you. How they want to stay connected. What information they want. 

Getting to know your target audience is not just imperative for your website, but also your company. It’s never a waste of time to develop 

customers on your own or through a marketing company. Just knowing all this will help you get into the mind of your target audience and 
lead to higher conversions, as well as reinforce greater customer relationships and best business practice. 

Once you know your customers, apply what you know to your website. This will inevitably dictate the form, content and information your 

users are looking for. Be incredibly careful with language and keep it simple as a few words carefully chosen are far more important and 
powerful than paragraphs of meaningless rubbish.  Consider the forms and content on your site, do you need a high social media presence 

or just the usual phone, email, and address? I believe that all websites should have social media interactions as this leads to greater 
presence and will reduce your advertising and marketing costs dramatically; after all do you really need to buy a “banner” from a London 
newspaper for a few thousand and for a day or so when £200 - £300 will target far more people on Facebook and for a longer period of 

time with a well-defined audience(s). 
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3. Easy to Contact. 

Never make it difficult for a customer to contact you. If this is not readily available, they probably will not bother. The point is to sell your 
idea, product, or service, so sell it. You always make sure your phone number, email, and address are all there. Those are the basics. 

Other ways for people to contact you are CTAs (Call to Actions). They are a great way to get leads. CTAs maybe a downloadable checklist, 

a free assessment, or even a free product or demo.  All of these are ways to showcase you and your product or service and at the same 
time, helping your customers.  You are offering something that interests and helps them, while still showing that you are a leader in the 
field or demonstrating what you offer. So, do not waste huge paragraphs of text on something that could just be a CTA and could lead to 

greater customer conversion. 

4. Delight Them. 

Make your website have fun, helpful and “wow factors.” This could be interactive product screen shots, a video, picture galleries etc.  Ensure 
your company shines and provides your customers with the only solution they need.  If you have unique skills or product offering or above 

and beyond customer service, show it with unique ways to tell the audience who you are and why they should come to you. A client is 
more likely to work with someone that makes them happy and comfortable. 

Just remember, when you are designing a website, that it is not about you and what you want, but what the customer wants and needs. 

So, keep these considerations in mind when you start the perilous journey of website building. 

Planning 

It is vitally important you are clear about the style and flow of your website.  A vast majority of people simply plod straight into the creation 
and building of the site only to spend an age subsequently re-designing the whole thing.  If you are using someone to help you build a 

website, they won’t even start until they know the structure, navigation, proposed content, use of ecommerce or online bookings or taking 
payments, colour co-ordination with your brand, logo’s etc. 
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Shown below is a simple flowchart which should help you design the site and progress with the build.  If at the end of the day you find it 
far too difficult then Cloudxs are here to help.  

Simple Website Flowchart 

 


